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1- Financial Performance Highlights

Summary Report on 2 Q26 Results

{In EGP mn)

Interest from consumer finance

Securitization gain

Discounting gain

Offloading gain

Merchant discount

Gross revenue

Finance costs

Net revenue
OPEX
ECL
Net income

¢ Gross revenue for 2Q26 reached EGP 1.7bn, up 20% y-o-y, Total interest income rose by 14.5% y-0-y and
25.4% g-0-q to EGP 1.3 billion, driven by higher income from financing operations, securitization gains,
and Treasury bill investments,

¢ This growth outpaced the increase in finance costs y-o-y, allowing Net Revenue to surge 24% y-o-y to
EGP 966mn.

¢  Net income reached EGP 265 million, increasing by 22% y-o-y and 20% q-0-q. Net profit margin
improved to 15.6%, compared to 15.3% in 2Q25 and 14.5% in 1Q26, reflecting stronger profitability
driven by funding optimization and disciplined cost management.

* Financing costs rose 16% y-o-y to EGP 738mn. As part of our debt optimization strategy, EGP 2.9bn was
invested in Treasury bills to facilitate access to fully collateralized funding at significantly lower costs than
conventional bank facilities.

¢  This strategy generated EGP 111mn in Treasury bill income during the quarter while materially reducing
funding cost through access to lower-cost collateralized facilities, resulting in a more efficient funding
structure. As such, our adjusted cost of financing after incorporating the collateralized T-bill income is 18%
vs. 28.4% in 2Q25

e Valu’s operating cost-to-income ratio (excluding ECL) for 2Q26 maintained a 30.5%, reflecting
streamlined operations during continued expansion and a sharp focus on operational efficiency.

e The gross outstanding portfolio (including the securitized portfolio) reached EGP 16.655bn in 2Q20,
representing a 46.4% increase compared to 2Q25, driven by the sustained momentum in loan issuances and
the expanding reach of the lifestyle financing ecosystem.

2- Operational Performance Highlights

®  Gross merchandise value (GMV) for the quarter reached EGP 7.64bn rising 47% y-0-y, supported by a
41% increase in transaction volumes to 2.7mn.

¢ This growth was anchored by a rising base of 955K activated customers, who are increasingly utilizing the
platform for both high-ticket financing and everyday spending with financed amounts rising 45% y-o-y to
EGP 6.77bn

e Transaction frequency per customer rose to 8.3x for the quarter from 7x in 2Q25, highlighting the
increasing demand for the p]atforml’-s- financing products.
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